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The Venice Boat Show successfully closes its sixth edition: over 30,000 visitors, 300 boats, 270 exhibitors. 
The next edition will be held from May 27th to 31rst 2026

Venice, June 2nd 2025 - The sixth edition of the Venice Boat Show ended today. Inaugurated on Thursday 29 May, it animates the Arsenale with over 300 boats and 270 exhibitors, about fifty conferences, meetings and debates.
The edition registered over 30,000 visitors (the majority of which are Italian but also coming from Germany, the United Kingdom, France, Austria, Slovenia, United States of America, Croatia, Switzerland, Holland, Poland) and saw a significant grow of international presence.
There has been an ever-increasing focus on sustainability and innovation, which are two central themes not only for the Show, since its first edition, but also for the entire city that interprets the debate on the future of the planet as one of the central themes of its cultural thrust.
“The Venice Boat Show has proven to be an event of extraordinary importance for the sector and a unique opportunity to strengthen dialogue and collaboration on nautical issues. Venice, with its thousand-year history linked to water and navigation, is the ideal place to promote innovation, sustainability and tradition – underlined Luigi Brugnaro, Mayor of Venice - This year, after months of international uncertainties that have affected the market, the shipyards recorded a significant increase in sales during the Show, a sign of recovery and renewed momentum for the entire sector. The Show leaves an important legacy for the city and for the entire nautical sector, a heritage of relationships, content and visions that must not be wasted, but enhanced with responsibility and continuity”.
The event, promoted by the Municipality of Venice and organized by Vela Spa in collaboration with the Italian Navy, welcomed over 30,000 visitors, confirming the growing interest and its international relevance in the nautical sector and with a clear vision: to consolidate its role in the Eastern Mediterranean, offering an authoritative and innovative meeting point in one of the most iconic cities in the world. 
Mayor Luigi Brugnaro has repeatedly emphasized how “our ancient routes reached Istanbul and beyond, up to Odessa, this is our reference: to be the center of gravity of all nautical activities in the Adriatic, Ionian and Central-Eastern European areas. A water gateway between the West and East of the Mediterranean, capable of attracting shipyards, operators and enthusiasts even from the Balkans, the Middle East and Asia. Now our gaze is already turned to the future: the seventh edition will take place from Wednesday May 27th to Sunday May 31rst  2026, with the promise of an even richer and more international event which, I would like to point out, is already funded for the next two editions. Thank you all, truly, on behalf of the entire city”. 
The inauguration on 29 May saw the participation of the Mayor of Venice Luigi Brugnaro, the President of the Veneto Region Luca Zaia, the Chief Inspector Admiral of the Italian Navy Roberto Dattola and the President of ICE Agency Matteo Zoppas. Sealing the strategic significance of the event for the entire national and international nautical sector was the presence of the President of the Senate, Ignazio La Russa. The flyover of the Frecce Tricolori made the event particularly evocative, while the Navy raiders performed a splashdown in the waters of the Darsena, launching from the helicopters of the Navy that completed the scenography. The 2025 edition saw the presentation of several world premieres, including the Pershing GTX 70 and the Ferretti Yacht 940, Pardo presented its new 75 and in sailing the GS52P. The flagship of sailing was the sumptuous Sunreef 80, while for motors the spectacular 50-meter Almax ship produced by Sanlorenzo, one of the most concrete expressions of what the quality of Made in Italy can be, where we work on innovation, design and quality. But the innovations were not only in the most exclusive sector of the market: alongside several classic and loyal brands of the Show, such as Lagoon, Pogo, Bavaria, Solaris, Grand Soleil, Jeanneau and the Beneteau group brought the “small” First 30 on the water for the first time, a novelty intended for younger and more aggressive crews designed by Sam Manuard and Lorenzo Argento.
Great attention was given to electric, hybrid and hydrogen propulsion, with innovative models such as the Frauscher 850 Fantom Air, created in collaboration with Porsche which uses the Macan power plant. From Sweden came X-Shore and, with hydrogen propulsion, the Dhamma Blue, which uses hydrogen produced without the use of hydrocarbons.
“The active involvement of exhibitors, sponsors and partners is crucial to building an event that is not just an exhibition showcase, but also a real hub for exchange and economic growth - underlines Fabrizio D’Oria, COO of Vela Spa and the Boat Show - The 2025 edition has recorded significant qualitative growth, demonstrated both, by the kind of public attending and by the participation of the top exponents of Italian boating. Among these, Azimut, Sanlorenzo, Ferretti and the Beneteau Group also attended with their CEOs, highlighting the strategic importance of the Show not only as an opportunity to present their boats, but also as a moment of business-to-business discussion and high-level networking. Great interest was shown in the water trials, with a high number of visitors who tested the boats, thus confirming the quality and high specialization of the public. Furthermore, participation in public events was exceptional, with the active involvement of local associations linked to the world of boating, demonstrating the strong roots of the Show in Venetian maritime tradition”.




The Venice Boat Show has seen the commitment of almost 2000 people every day, including the exhibitors' staff, Vela Spa for the general organization and all the services ranging from the management of the moorings to the set-up, transport, security, cleaning, catering, as well as hostesses and stewards. Over 3 million views were recorded on the official social channels of the Show. An organizational machine that also lives off the great experience in managing major Venetian events. The ICE Agency has also played a fundamental role, supporting the event since the first editions, bringing delegations of buyers and international operators in the nautical sector to Venice, thus helping to strengthen the commercial dimension of the Show and consolidate ties with foreign markets that are strategic for the Italian shipbuilding industry.
“This edition has shown that Venice is increasingly a point of reference for international boating. The growing interest and commercial satisfaction of national and international shipyards and operators - coming from Croatia, Poland, Germany, but even Estonia, Holland, Belgium and Hungary - confirms our ability to attract investment and innovation, consolidating the role of the Show as a strategic platform for the future of boating" says Alberto Bozzo, commercial director of the Venice Boat Show. The Show was also a meeting point for athletes from different disciplines, with the presentation of various initiatives that insist in the Venice lagoon. The Compagnia della Vela presented the program of the Veleziana Sailing Week while the Yacht Club Venezia presented the Venice Hospitality Challenge, both taking place next October. The Nastro Rosa Tour, a sailing tour of Italy organized by Difesa Servizi that involves mixed crews of two people, started from the first time from the Arsenale toward Genoa, instead of arriving in Venice from Genoa. Among the sailors, in addition to all the participants in the Regatta of Nations, the Italian Microclass championship, there has been the connection with the oceanic yachts man Luca Rosetti and his Maccaferri Futura, the presence of Dan Lenard with his Vela Code initiative, the Giancarlo Pedote testimonial of Raymarine.
Within the Venice Boat Show, MUVE - the Venice Museum Foundation and MUVE Academy proposed “MUVE YACHT PROJECTS 2025”, the “Selection of studies and projects of boats - Sustainable navigation”: an entirely university challenge dedicated to students coming from La Spezia University Campus-Promostudi, University of Trieste, Polytechnic of Milan. For each university, the five most deserving and innovative projects were selected, with characteristics of high energy efficiency and reduced environmental impact. 
During the Show, the fifth edition of the E-Regatta, organized by Assonautica, was held, and the 72nd Raid Pavia-Venice arrived at the Arsenale, whose awards ceremony was the closing event of the Show. 
With a rich program of conferences, workshops, regattas, presentations and water trials, the Show attracted a large and varied audience, creating new opportunities for discussion between professionals, institutions, companies and enthusiasts
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